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We have 
experienced the 
“Gateway”
Recession
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Three Forces Driving Society

The State 

Markets

Technology
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Source: Forrester Research based on US Department of Commerce data
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Beyond the Gateway
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From Process Automation to Optimizing Results

Network computing helped 
automate transactional 

processes in industries like 
manufacturing.

Next  Gen (Smart, Cloud, Green) 
Computing will help make 

collaborative processes more 
effective by better leveraging 

assets and managing liabilities.
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The Adoption Trend For Social Among Business Technologists Points Up
April 2010 “Social Technographics®: Business Technology Buyers”
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Overall, the Future is 
Bright
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